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Favorite
Movie scene?

6 seconds



1. Builds Relationships | Trust | Emotional Connection
Oxytocine Makes people care | Empathy | Couples | Mother & Child 

C43H66N12O12S2
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2. Simplify Key Benefits
Oxytocine Makes people care | Empathy | Couples | Mother & Child 

“Facts tell...
Stories Sell!”
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3. Captivate Attention!
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3. Captivate Attention!



Stories speak to
(5x More brain activity)

Stories transfer

= Predominant in deciding 
between Alternatives

EMOTION

Emotion = Learning

WHY StoryTelling works
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Personal | Paleokastritsa, Corfu, Greece



HOW to CREATE a story

Select

Audience | Message | Plot
© 2021 Software AG. All rights reserved. For internal use only and for Software AG Partners.



Exercise | Create your own Story

Set Up Conflict Outcome

Opening !
Characters

World

Solution
+

Moral 

HOW to CREATE a story
PLOT

RR
RELATABLE
RELEVANT

SS
SURPRISE
SUSPENSE

PP
POSITIVE

PERSONAL
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1. Where do we come from?

2. Where are we now?

3. Where are we going?

4. How do we get there?

5. What do we do for our customers?

6. What do they do for their customers?



Wrap up!

Maurice Hellemons
LinkedIn.com/in/mauricehellemons

+971 5888 3569 2

WHY  - HOW  - WHAT

SET UP  - CONFLICT  - OUTCOME
RELEVANT RELATABLE  

SURPRISE SUSPENSE 
PERSONAL POSITIVE

ADD EMOTION, KEEP IT SIMPLE, BE CONCRETE
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Final thought



1 THING
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